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= Cape Light Compact, Eversource, National Grid, and
Unitil comprise the electric sponsor of Mass Save

= The sponsors work collaboratively to support the Mass
Save lighting programs



Mass save

= Mass Save lighting programs focus on building
awareness, excitement, and convenience around
ENERGY STAR certified LEDs

Convenience

in-store discounts

Excitement

online promotions

Awareness

media content
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Why LEDs Are The Smart
Choice For Your Home

wan ) eveessurce  ratoraerid  Olnil | Mt
mu Special pricing for i ial electric

- Limit of (2) LED Packs per residential electric account with a participating Mass Save Sponsor.

- That account must correspond to a unique residential address in the State of Massachusetts within the territory of a
participating Mass Save Sponsor.

- Orders will only be shipped to qualified addresses in Massachusetts.

- LED Packs will be sold to customers on a first come, first served basis and is subject to availability.

- Product pricing includes Mass Save instant rebates, and products purchased through this promotion will not be eligible
for additional Mass Save rebates.

- The promotion runs from Tuesday, June 27, 2017 through Friday, June 30, 2017 or while supplies last.

- All orders will be processed, packed and shipped after the event ends.

- Please allow up to 15 business days for delivery.

Terms and Conditions Customer Service Return Policy.

g Payment methods
Blucpay. ﬁ] FapicssL@

o 860-693-2003

© 2017, TechniArt, Inc. Al rights reserved.

ENERGY STAR certified LEDs last at least 15 times
lonaer than standard incandescent liaht bulbs.
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= Awareness Is built with media and content that makes
ENERGY STAR certified LEDs feel familiar

= The goal is to make customers feel they can:

= Make an easy choice
(choose ENERGY STAR certified LEDs) ENERGY STAR

= Make an informed choice
(comfortable choosing the bulb type, brightness, color temperature, and
features that meet their needs)

WARM WHITE LIGHT COOL WHITE LIGHT
2700K I000K 500K A100K S000K B500K
standard color of incandescents good for kitchens and work spaces good for reading
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= Media campaign with New England Cable News
(NECN)

= |Leveraged NECN'’s on-air cable and online channels
months—when viewers tune in more frequently to get
weather updates—to share educational content with a

statewide audience

necn
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= Video
= Native digital articles
= Digital banners

= Social media posts

- — Included both high-level messages

and deeper, contextualized
Information

= High-level: Choose ENEGY STAR
certified LEDs, Mass Save offers
discounts

= Deeper: Matching color temperature
with the colors of a room, bulbs for
outdoor lighting, etc.
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= QOver 9.4 million impressions
= 73% TV impressions

= 27% digital impressions

= 19 percent increase In visits to MassSave.com
compared to the same time period of the previous year

Massachusetts Google Search Trends for ‘ENERGY STAR”

w
~ Campaign
Period of
Previous Year Period

Jan 3,2016 Jun 19,2016 Dec 4, 2016 May 21,2017
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= Excitement gives customers motivation to act now!

= Limited-time offers create a sense of urgency—if you
don’t act now, you’ll miss out on something good

= Most impactful when there is already awareness and interest

= |ncentives trial among new customers
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= Limited-time online sales offer customers a 4-day
window to purchase an LED pack at a heavily
discounted price

= Promoted via digital channels: social media, email,
MassSave.com

iy ONLY $10 PER PACK!

-equivalent 85W-equiva lent
BR20 LED Bulbs 6 BR30 LED Bulbs 6 BR40 LED Bulbs
81% OFF! 81% OFF! 85% OFF!

Available throl
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= Making it easy to find the right bulbs is important,
especially with the number of lighting options available
= Special in-store placement

= Clear & compelling messaging

= Sales assist materials

SPECIAL PRICING

srouskt - Ngtionalgrid

HERE WITH YOU. HERE FOR YOU. mass save

Some limits may apply. MA.01.17
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= Special pricing
= At stores where customers
already shop

= On products they already find
appealing
= Special sighage
= Highlights the discount
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= Calls out Mass Saves’ support m%‘5

) CEOI\T EWFIQLQNI(C gﬁg e_swab:!lty Increased incentives on Cree LEDs
( - = quality, at the Home Depot for Earth Month
application) promotion
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Build Awareness: quality and affordability h
resonate well—ENERGY STAR has a broad

appeal to consumers.

Generate Excitement: people hate missing
out on a good deal—use e-commerce to give
them a reason to engage with you AND
promote other offers.

Offer Convenience: make it easy for your
customers—this fundamental concept drives
all retail strategy.
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